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Primary Logo
The Chesapeake Crossroads Heritage Area logo is ]
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Grayscale

Pantone Color

Halftone & Pantone Logos

The preferred color for ourlogo is in four color. In ﬂ Chesapeake S m Chesapeake @
some cases, a four color logo may not be practical W(;Z, Y] Crossroads Your gfory. (1)) Crossroads 0088 Your gtory.
or possible due to limitations in printing. For these HERITAGE AREA : HERITAGE AREA
instances we may use a Pantone, Grayscale version 1-Color Black
or a one-color Black or White logo. 1-Color White
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Logo Usage
Requirements

Horizontal and Vertical

There are different versions of the logos
depending on where they are to be used.
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Logo Usage
Requirements

Clear Space

To ensure visibility, the Chesapeake Crossroads Heritage Area logo should be surrounded with sufficient clear space — free of type,
graphics, and other elements that might cause visual clutter — fo maximize the recognition and impact of our identity.
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Logo
Minimum Size Requirements Logo @
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Digital Minimum Size P Crosanene Crossroads
There are no predetermined sizes for the Chesapeake | |—|
Crossroads Heritage Area. Scale and proportion Minimum Size Minimum Size
should be determined by the available space and 1.70™ / 100pXx .8"/100px
visibility.
For digital uses, the primary logo should never be NoTag Line
smaller than 100 pixels wide. . A
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In print, the primary logo with tagline should never be | | |
smaller than 1.7 inches wide. The primary logo without Minimum Size Minimum Size

the tagline should never be smaller than 1.5 inches wide. 1.5" /100px 8" /100px




Font Usage
Requirements

Our Typeface used in print and web

The following fonts and their displayed variations have all been
approved for use in Chesapeake Crossroads Heritage Area
design and correspondence. Refer to the guide to the right for
recommended usage and refrain from using any fonts not listed.

Provicali Regular

is used for all headlines and Subhead accents

abcdefghijkimnopqrstuvwxyz

0123456789
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Acumin Variable Concept

is used for all standard body copy
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Differentiating our brand in the marketplace is of the : ; THIS WEEKEND
utmost importance in establishing a brand identity. i H I Chooif e R
Ourimagery should reflect these unique, core values. : \ \

\

Establishing consistency in our images is paramount.
All main imagery must be of high quality. Imagery for
the mobile phone graphic can be of phone camera
quality. Main imagery style should be consistent: fight
shots focusing on individuals and visitors engaged
and enjoying elements of one of our sites. This can

be achieved with stock photography as well as on

(\ Chesapeake
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location photography. Stock photography should be
examined carefully to not have specific details that
may not be realistic or literally found on location.

Choose your experience from more than
100 sites in Anne Arundel County

Imagery for the mobile phone graphic should feel just
like family photos that one would take on a trip or
vacation. Images should focus on activities, participation
and a clear wide angle of the facilities themselves to
allow us to highlight the benefits of the actual site.
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